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FOREWORD

Running a successful company and thus contributing to solving a social challenge? That is possible and a vast number of Styrian companies demonstrate
this. Especially in times when sustainability, digitalization and the innovative
handling of these topics are becoming increasingly relevant. Social business
is a future-oriented economic sector. In Styria, the industry has grown by
26.5 percent since 2019 and now over 100 of these companies are based
in our federal state. This report provides an overview of the wide range of
sustainable companies and brings best practices to the fore. These reflect
the impressive innovative strength of the Styrians, who work hard to create
a future in Styria that is worth living in.
My special thanks go to the Social Business Club Styria, which supports the
so-called social entrepreneurs with know-how and contributes to their economic success. The new Social Business Hub Styria creates an important
infrastructure for professional support for startups in this area. This is an
important building block for the development of Styria as one of the most
attractive locations for socially future-oriented entrepreneurship.
Sincerely yours,
Barbara Eibinger-Miedl
Minister for Economic Affairs & Tourism
of the Styrian Provincial Government
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FOREWORD

“The business of business is business“ was said a long time ago by some
one – so companies should only focus on business and ignore everything
else. Fortunately, today we are already one step further in our thinking: We
know that a company does not exist in a vacuum, but has to take social and
ecological factors into account in its activities and can thus help shape the
future itself. This is where the idea of social

business lies: It is important
to use the dynamics of entrepreneurial creativity to solve social problems
and thus – in the spirit of the eco-social market economy – to reconcile and
combine companies, the environment and society. I am pleased that Styrian
companies, for example in the field of environment friendly technologies,
have found worldwide recognition and that Styria is once again proving its
reputation as a land of thought leaders and pioneers.
I would like to thank all Styrian social entrepreneurs for their great work and
wish them continued entrepreneurial courage and business success!
Sincerely yours,
Johann Seitinger
Minister for Resources and Sustainability
of the Styrian Provincial Government
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FOREWORD

Dear Sirs,
Dear Readers,
You are holding the current Report of the Social Business Sector in Styria in
your hands. The provincial capital Graz is considered to be the most dynamic
startup scene in Styria. Creative and courageous minds, excellent educational and research institutions and many companies, that are ready to break
new ground, come together here. This makes it the perfect landscape for
social entrepreneurship.
The companies presented here prove that the business sector is able to find
good solutions to many of the problems of our time. Entrepreneurial activity
and at the same time making the world a little better are not mutually exclusive – on the contrary. It is therefore very gratifying that social entrepreneurship is now getting a lot of tailwind. Many people have already recognized
that they can make a significant difference with their consumption decisions and are now consciously demanding regional products that have been
produced under fair conditions for employees and environmentally friendly.
The political sector, starting with the Green Deal of the European Union up
to the Climate Innovation City of Graz initiative, supports projects and companies with a positive impact on the environment and our living together. I
am therefore very pleased to see the entire spectrum of the future-oriented
social business sector depicted in this report and I hope you enjoy reading it.
Yours sincerely,
Siegfried Nagl
Mayor of the provincial capital Graz
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And then
it was
all over?
1. As part of the #weiterlernen.at initiative, shortly after the beginning of the crisis, the refurbishment
IT pioneer Compuritas was exclusively entrusted
by the Ministry of Education to equip Austrian students from financially weaker households with inexpensive IT hardware.

Two full years have passed since the first assessment of the Styrian social business sector. The
results were very encouraging, and the number
and diversity of businesses with a socially oriented core business were impressive.
And then came Corona and changed our lives,
our existing systems and perspectives in a way
that nobody would have ever expected. The drastic measures of the lockdowns that have been
prescribed several times can be seen precisely
on the economic data. Without the courageous
intervention of the public sector, our social system, built on a strong economic base, would
have collapsed within a very short time and with
unforeseeable consequences. It is really not a
good time to start new businesses, isn‘t it?

2. Instahelp, as a highly innovative online mediation platform for psychological counselling, for
the first time gives many people access to tackle
the difficulties of everyday life. The great value
of this beneficial business model for society has
been evident since the company was founded,
during the Corona crisis it gained particular importance.
3. Like numerous other delivery services, the food
delivery company Velofood has seen an enormous increase in demand – compared to most
industry peers, however, the focus is exclusively
on 100% environmentally friendly delivery, biodegradable packaging, high-quality restaurant
partners and, above all, fair wages for the numerous bicycle couriers.

Well, the opposite seems to be the case. While
the startup creation rate is at a stable level despite an unprecedented year of crisis, the number of social businesses established has increased by a whopping 26.5%! Many founders with a
business model built on full sustainability are not
surprised by the crisis, but apparently see now
the right time to leave their mark on changing
the world in the best possible way.

By the way, the three named enterprises are all
Styrian companies. In this report, you can learn
about many other entrepreneurial approaches
that make the world a better place. We wish you a
good read and some aha moments.

And the need for social business is more than
clear. Ready for some examples?

Rüdiger Wetzl-Piewald and Kirsten Tangemann
Board Members of Social Business Club Styria
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Social Business –
what does that mean exactly?
called social enterprise. This allows them to perform social business with effective solutions for
people and the planet. At the same time they create an independent living for themselves and their
employees. For this purpose, the sector makes use
of the determining elements of the profit-oriented
business world and the impact-oriented non-profit
sector and combines them into a practical model
that creates added value for society in an entrepreneurial manner. Social business thus offers – in
addition to public funding and civil society engagement – a third way to solve societal challenges.

The corona-related crisis situation can of course be
viewed as an isolated natural phenomenon with
numerous negative effects. On closer inspection,
however, it becomes clear that the tensions that
have arisen since then often indicate, in a very condensed manner, what has not worked in our society even before the crisis. A lack of equal opportunities, risk of poverty, individual loneliness, waste of
material resources or demographic change are just
a few examples. And no, the climate crisis has not
passed either.
On the other hand, all over the world people are
committed to face the countless challenges and
to contribute to making the world a place worth
living in for everyone. Most of them do this on a
voluntary basis and as their personal resources
allow. So-called social entrepreneurs are individuals who go beyond this level of commitment. With
their professional engagement and their vocation
they are eager to provide progressive solutions to
the problems of our time. For this measure they
use an entrepreneurial approach and set up a so-

Social entrepreneurs and their companies are consciously “falling between two stools” of economic
profit maximization and purely non-profit-oriented
charity. While the positive impact orientation as a
defining motive usually remains in the foreground,
the entrepreneurial approach allows extensive independence from dedicated third-party funds such
as donations or public grants. The market-oriented
access allows a high degree of freedom of design
and innovation.

Taxonomy – Social business between nonprofit and for-profit

(Source: Ashoka 2009, revised)

Social entrepreneurs
Classical non-profit
organizations

Social Business
Socially responsible
entrepreneurs

Commercial
entreprise

Social
return

Financial
return
Financed by
donations /
philanthropic
investments

Hybrid model: Own income
mix of own
(self-sustain
income and
able)
donations

For-profit
social enterprise (surplus
is reinvested)

For-profit
company
(surplus
divided by
shareholders)

8

For-profit
company
(not missiondriven)

Source: Mauksch et al. (2011),
Social Vision or Profitable
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Core criteria
for social business
The social business approach is based on clearly
defined criteria. The fulfillment of these elements
enables the clear identification of socially impactoriented companies:

1
2
3
4

All of the companies included in this report were
checked in detail for the criteria mentioned above
on the basis of publicly available data. A key distinguishing feature is the proactive willingness of
a company to recognize and define its impact-oriented approach as such and to inform the public
about it in the form of freely accessible content
such as mission statements.

Tackling social challenges according to
the United Nations Sustainable Development Goals is the main driver for activity
(vs. voluntary action based on corporate
social responsibility).

In less clear-cut cases, a complex weighing process is necessary. Here, the editorial team placed
a special focus on the attitude of the entrepreneur
or founding team. The approach is based on the
assumption that sustainable business models can
be operated not only on the basis of conviction in
terms of content, but also out of pure economic
opportunity. In the latter case, the impact-oriented elements of a business model threaten to be
quickly scaled back in favor of an economically
more lucrative option, while social entrepreneurs
stick to their impact-oriented core business out of
personal conviction.

The approach to solving a social problem
is implemented on the basis of entrepreneurial activity. This includes the development and supply of market-driven products
and services for paying customers (vs. voluntary or non-commercial activity).
The economic goal is to cover the whole
range of possible expenses from generating
turnovers by providing goods and services
for the market. Significant profit shares are
reinvested in impact orientation (vs. predominant cost coverage through grants, donations, etc.).

Change the world by

h changing how you

solve human problems

The company is managed on the basis of
the personal risk of the owners or significant shareholders (vs. outsourcing of risk to
sponsoring company, parent company, public sector, etc.).

g

Reinvest
the profit

Scale up

f
e Make a profit

Solve the problem
at a small scale
Take a
problem

a
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Create a
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Social Business Club Styria –
Safe port for social entrepreneurs
For eight years now, the Social Business Club
Styria (SBCS) has been working to raise awareness for impact-oriented entrepreneurship and to
build a platform for exchange – a safe port – for
the community of social entrepreneurs. This is
the place, where those people come together,
who share visions for a better future, makers
who implement solutions to societal challenges.
While the startup ecosystem in Austria has developed considerably over the past two decades,
there is still a lot to do for social entrepreneurs
and their interest groups! Social entrepreneurs
can do more: they combine social benefit with
monetary profit. In order to perform this de-

Social
Challenges

Climate crisis

Solution-oriented
ideas

manding task, additional or different partners
and support systems are required than “classic”
startups need – the ecosystem of impact entrepreneurship consists of different actors and is
yet developing. The Social Business Club Styria
therefore is actively involved in the Social Entrepreneurship Network Austria (SENA) in order
to represent the interests of social enterprises
from our federal province. In Styria we develop,
promote and support social innovations, inspire
and advise founders and social entrepreneurs,
disseminate expertise and build lively networks
in order to realize the vision of an economy for
the benefit of all.

Ecosystem for
Social Entrepreneurship

Start-up
environment

idea

Impact ventures
(startups/scaleups)

Economy

Positive change

Impact
venture

idea

Equal opportunity
Integration/Inclusion
Demographic
change

idea
idea

Incubation
Acceleration

Emigration

idea

Social peace
Vocational training
and much more

Regions +
Municipalities

idea

idea

Networking

Consulting

Public
relations

Research

Impact
venture

Mentoring
Higher
education
institutions

Support
partner

Impact
venture

Positive
change

Impact
venture

Funding
partner

Figure 2: Solving societal challenges through entrepreneurial innovation

Thanks to the dedicated efforts of the Social
Business Club Styria, a decisive next step has
now been achieved. With the establishment of
the Social Business Hub Styria, an incubator that
supports social entrepreneurs from the concept

phase through founding and scaling up their companies, a central component for the development
of an active social entrepreneurship ecosystem is
added to the Styrian ecosystem (more information on page 38 of this report).
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COMPANY PROFILE – DIGNISENS

Digitalisation spares no one
Digitalisation has become a significant part of our reality and has increased in all
areas of life over the years. The overall aim seems to create more or less serious
solutions for every more or less serious problem, mostly in favour of an already
tech-oriented target group.
The Graz based tech startup DigniSens wants to use technological opportunities in a
different way. With a reusable and rechargeable sensor device, which is attached to the
outside of an incontinence product to benefit people in need of care and healthcare
workers alike – target groups that have so far been of less importance with regard to
deployment of technological innovations.
The core functions of the product are the detection of defecation and urine as well as
the monitoring of distinctive (nocturnal) movements of infirm persons and patients in
need of care. As soon as an incontinence episode is recognized, the nurse is notified via
browser, smart app, SMS or the call system. This means that care-takers can react more
effectively. Care analysis can be implemented quickly, adequately and individually.
Digital support relieves nursing staff from general workload and improves the quality
of care. Those in need of care equally benefit. With regard to incontinence care, nocturnal routine checks can be dispensed, with purely case-related ad-hoc notifications.
Unnecessary interruptions in the sleep rhythm are avoided and thus a significant increase in quality of life is achieved. DigniSens also decreases the risk of contaminated
incontinence products, thus reducing the risk of skin irritation and infections. As well,
if an affected person gets up at night, they can be supported quickly and the potential
risk of falling can be avoided.

www.dignisens.com
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The social business map of Styria
at a glance
With 143 impact oriented entities, Styria has a
rapidly growing community of social enterprises.
Compared to the last report on the Styrian social
business sector in 2019, an increase of 26.5% in
companies with an impact-oriented core business
was identified.

With 56.86% the majority of all companies are located in the regional capital Graz. A slight decline
can be noted here in recent years. This is probably due to a considerable increase in start-ups in
the Styrian central area (excluding Graz) and East
Upper Styria. As in previous years, there is still a
strong east-west divide.
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List of social businesses
located in Styria
Name

Company profile

Place

www

1

A-WARE Nutrition

purely plant-based food supplement from local
organic agriculture

Hartberg

www.a-ware.at

2

aeijst

locally produced gin from organic farming

Lang

www.aeijst.at

3

Akaryon

specialist in environmental informatics + software development for sustainability measurement and management

Langenwang

www.akaryon.com

4

Anna Pribil

consultant on sustainable living, environmental
and climate protection

Landl

www.annapribil.com

5

apflbutzn

fair trade textiles fashion + screen printing

Graz

www.apflbutzn.at

6

ARGE Abfallvermeidung, Ressourcenschonung und nachhaltige Entwicklung
GmbH

consultancy + research + training in the field of
waste prevention

Graz

www.arge.at

7

atempo

center for equal living, learning and working

Graz

www.atempo.at

8

audili OG

satellite-based analysis method for agricultural
areas to reduce overfertilization; CO2 emission
binding through humus build-up

Graz

www.audili.io

9

Beaux Chouchous

sustainable second hand fashion label with a
focus on slow fashion

Graz

www.beauxchouchous.com

10

BeThrifty

innovative fashion retail with a focus on vintage
fashion

Eggersdorf
bei Graz

www.bethrifty.store

11

bikecitizens

navigation app for bicycles + mobility consulting
for municipalities

Graz

www.bikecitizens.net

12

Biobringer

delivery service of fresh, regional organic food
at the click of a mouse button

Graz

www.biobringer.at

13

Biohof Labonca

pioneering company for innovative organic
agriculture

Burgau

www.labonca.at

14

BIOSTAR OIL GmbH

biodegradable lubricants and industrial oils

Ragnitz

www.biostar-oil.com

15

BirdShades

development + production of transparent bird
protection film for glass surfaces

Leoben

www.birdshades.com

16

Blue Power

high tech small wind turbines for a clean power
generation

Liezen

www.bluepower.at

17

BrainyClothes

fair trade textile fashion

Gössendorf

www.brainyclothes.com

18

BuddyMe

online social platform to establish offline
friendships

Graz

www.buddyme.me

19

Büro für erneuerbare Energie (Ing. Leo
Riebenbauer GmbH)

planning + development + operation of
renewable energy projects

Pinggau

www.riebenbauer.at

20

Chic Ethic

shop for products from fair trade, organic fair
cultivation and selected European handicrafts

Graz

www.chic-ethic.at

21

Circulyzer GmbH

development + planning + construction of
systems for wet-mechanical recycling of plastic
containing waste items

Leoben

www.circulyzer.at

22

Commod House

planning + construction of environmentally
friendly, sustainable and healthy houses

Graz

www.commod-house.com

23

Compuritas

pioneering company for progressive IT hardware
refurbishment

Graz

www.compuritas.at
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Name

Company profile

Place

www

24

dahir

socio-economic real estate and relationship
management

Graz

www.dahir.eu

25

das gramm +
das dekagramm

packaging-free grocery and awareness supermarket for sustainable living

Graz

www.dasgramm.at

26

das Prachtstück

sustainable fashion & accessories with focus on
upcycling + local trade

Stainz

www.dasprachtstueck.at

27

Das tapfere Michilein

production + trade in fashion bags made from
refurbished material

Graz

www.dastapferemichilein.at

28

Deftbox

fully sustainable stool made of corrugated
cardboard

Mürzhofen

www.deftbox.com

29

DigniSens

chip-based solution in the care sector for
detecting incontinence episodes and avoiding
the risk of falling

Graz

www.dignisens.com

30

dogdays of summer

fair Fashion vintage shop

Graz

www.dogdaysofsummer.at

31

doro Turbine

ecologically oriented micro hydropower plant

GratweinStraßengel

www.doro-turbine.com

32

Ecosys

energy saving systems for companies

Voitsberg

www.oecosys.com

33

ecoversum

sustainability consultancy + training for
companies and municipalities

Graz

www.ecoversum.at

34

Efficient Energy Technology GmbH (EET)

innovative photovoltaic solution for private
homes

Graz

www.eet.energy

35

Eisperle

vegan ice cream made from the highest quality
ingredients

Graz

www.eisperle.at

36

Elektro Merl 1928

planning + construction of sustainable power
plants, water treatment and sustainable industry

Bruck

www.merl1928.com

37

emerald horizon

pioneering company in the development of
environmental innovations to increase energy
and resource efficiency

Graz

www.emerald-horizon.com

38

ermellino lifestyle

sustainable lifestyle design

Graz

www.ermellino.at

39

EWH Pirsch GmbH

pioneering company for Styrian fair trade

Proleb

www.einewelthandel.com

40

Factinsect

automated fact checker to reduce the influence
of fake news

Graz

www.factinsect.com

41

Farben Kubelka

production and sale of natural and chemistryfree paints and varnishes

Wildon

www.farbenkubelka.at

42

Felloz

app to make charity donations more tangible
and interactive

Graz

www.felloz.com

43

ferroDECONT GmbH

chemical-free cleaning of toxic wastewater +
re-use of removed heavy metals

Leoben

www.ferrodecont.at

44

feygenblatt

hygiene products with 100% natural ingredients

Lieboch

www.feygenblatt.com

45

freyzein

sustainable outdoor jackets made from
weatherproof natural fabric

Graz

www.freyzein.com

46

GARY MASH

vegan + fairtrade certified fashion made from
100% organic cotton

Unzmarkt

www.garymash.com

47

Gerhold GmbH

pioneer for climate-neutral and fairtradecertified hot beverage supply sold in vending
machines

Kaindorf

www.gerhold.at

48

gertrud – Taschen

handmade designer bags made from 100%
recycled material

Graz

www.gertrud.at

49

goFair

pioneer for climate-neutral and fairtradecertified hot beverage supply sold in vending
machines

Ebersdorf

www.gofair.at

50

Green Market

online shop for Styrian companies that are committed to the criteria of sustainable business

Graz

www.green-market.at
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Name

Company profile

Place

www

51

Greendrive Mobility

internet platform for brokering dynamic carpooling opportunities

Graz

www.greendrive.at

52

GrumpyScampi

design + production + trade in textile goods
from Indonesian and Styrian partner companies

Gleisdorf

www.grumpyscampi.com

53

Grünes Känguru

design and trade in regionally produced organic
baby clothing

Wies

www.gruenes-kaenguru.com

54

Grünschnitt

vegan-vegetarian hairdressing salon

Graz

www.friseur-gruenschnitt.at

55

heidenspass

upcycling design workshop and social work
project for young people

Graz

www.heidenspass.cc

56

himal hemp

design and trade in textile goods from Nepalese
partner companies

Graz

www.himalhemp.com

57

Hofschneider
Dirndln

24h food vending machine with regional
farming products

Gnas

www.hofschneider-dirndln.at

58

IM POLYMER GmbH

CO2-efficient and biodegradable packaging
solutions based on polymers

Leoben

www.impolymer.com

59

incorporate future
KG

project development + support for new working
environments

Seiersberg

www.incfuture.org

60

Instahelp

digital platform for mental health (online-based
psychological counseling)

Graz

www.instahelp.me

61

Ist-Mobil

needs-based and demand-oriented mobility
offers for everyone (as an extension to public
transport and instead of private cars)

Graz

www.istmobil.at

62

Jamsession

vegan and urban jams and fruit spreads made
from regional fruits and vegetables

Graz

www.jamsession.co.at

63

Johanna Hauck
Modelabel

fashion label for handmade + vegan organic
fashion in Austria

Graz

www.johannahauck.com

64

k3lab

development + production + sales of a sorting
machine for packaging waste in rural regions

Graz

www.k3lab.at

65

Klarwasser OG

first digital operating system for water cooperatives

GratweinStraßengel

www.wasserbilanz.at

66

lab 10 collective

network of independent non-profit organizations
with a focus on sustainable blockchain-enabled
energy and mobility solutions

Graz

www.lab10.coop

67

Lebenswerkstätten
Stainz

association with organic certification; therapy
and education center and a herbal women's
shop with natural cosmetics

Stainz

www.lebenswerkstaettenstainz.at

68

libuni

sustainable rice drink as a basis for a
responsible society

Graz

www.libuni.eu

69

Lieblingsplatz

textile trade – 100% organic and fair

Graz

www.lieblingsplatz-graz.at

70

Life Earth Reisen
GmbH

fair travel agency and sustainable spice manufacture

Kindberg

www.lifeearth.at

71

Louis Carlton

fashion label with a focus on environmentally
friendly raw material production + fair working
conditions

Pischelsdorf

www.louiscarlton.com

72

Lounge Cherie

sustainable fashion label

Frohnleiten

www.lounge-cherie.com

73

Mach & Partner
ZT-GmbH

pioneer company for cultural technology &
sustainable water management

GratweinStraßengel

www.mach-partner.at

74

MaFee

regional handcrafted, sustainable organic baby
fashion

Graz

www.mafee.at

75

Makava

organic + fair + regionally produced soft drink
with a cult factor

Graz

www.makava.at

76

Malerbetrieb
Herbsthofer

first and only climate-neutral painting company
in Europe

Kaindorf

www.herbsthofer.com
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Name

Company profile

Place

www

77

Managerie

pioneering company for social innovation and
social development in urban areas

Graz

www.managerie.at

78

mapbag
(plusminus design)

handmade designer bags made of waterproof
and tear-resistant paper (vegan and recyclable)

Graz

www.mapbagrag.com

79

Marry Icetea

sustainable lifestyle with the vegan + natural +
regionally produced iced tea

Graz

www.marryicetea.com

80

Maschenwerkstatt

specialist shop for sustainable wool and knitwear

Graz

www.maschenwerkstatt.at

81

Meatless

app for tracking meat consumption and carbon
emissions

Graz

www.meatless-app.com

82

Migrabilis

supporting people with refugee or migrant
background in developing their potential

Graz

www.migrabilis.at

83

milli lux

design and manufacture of fabric lampshades
made from re-use cotton

Graz

www.millilux.at

84

miraconsult

sustainability consulting + training for
companies and municipalities

Lieboch

www.miraconsult.at

85

Miss Soapie

manufacture for palm oil-free + low-packaging
soaps from high-quality resources

Graz

www.miss-soapie.at

86

Muchar Upcycles

upcycling designed bicycle workshop and trade

Graz

www.mucharupcycles.com

87

nahgenuss.at

innovative + informative online shop for organic
meat straight from your favourite farmers

Graz

www.nahgenuss.at

88

nahwaerme.at

planning + construction + operation of systems
for local heat supply based on renewable
energy sources

SeiersbergPirka

www.nahwaerme.at

89

Natierlich

dietary supplement for dogs made from natural
herbs

Graz

www.na-tierlich.at

90

NEO Natural Energy
Organisation GmbH

partner for holistic green technology concepts

Feldkirchen

www.neo-world.eu
www.ecar-rent.com

91

Ompura GmbH

locally produced wool and loden textiles made
from renewable, natural materials

Gaishorn
am See

www.ompura.com

92

Organic Cocktails

mobile cocktail bar with exclusive use of
seasonal, regional and fair trade ingredients

Leibnitz

www.facebook.com/
Organic Cocktails

93

Pach Wasch- und
Putzmittel

pioneering company for cleaning supplies on a
purely organic basis

Übelbach

-

94

Peaces

hand-printed organic fashion – vegan and fair

Übelbach

www.peaces.bio

95

Pepino

second hand store for baby’s and children's
fashion

Graz

www.pepino.store

96

Perigee

data services for fundraising on humanitarian
aid and environmental desaster’s relief

Graz

www.perigee.at

97

Perludi

production of high quality children's furniture
from renewable raw materials

Graz

www.perludi.com

98

PILZKISTE

production and trade in oyster mushrooms
grown on coffee grounds

Graz

www.pilzkiste.at

99

PLaNTEEN

organic plant tonic for ornamental plants and
fruit-growing

Wildon

www.planteen.eu

100

PLURAL

fashion label for handmade + vegan organic
fashion in Austria

Graz

www.plural-fashion.com

101

Pro Sustainability

sustainability consulting + training for
companies and municipalities

Graz

www.prosustainability.com

102

PRO.SUSTAIN

sustainability consulting + training for companies and municipalities; office space for sustainable companies

Graz

www.pro-sustain.at

103

PUR Kosmetik
manufaktur

natural cosmetics – completely free from artificial substances and mineral oils / silicones

Graz

www.pur-kosmetik.at
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Name

Company profile

Place

www

104

Purkarthofer
Eismanufaktur

pioneering company for ecologically and
socially exemplary ice cream production

Fernitz

www.purkarthofer-eis.at

105

Pyttipannan

shop for sustainable textile goods, zero waste
and hand-knotted interiors

Graz

www.pyttipannan.at

106

Rebikel

workshop and trade of refurbished bicycles

Graz

www.rebikel.at

107

reblock

designed notepads and notebooks made from
paper pages that have already been used

Graz

www.reblock.at

108

Saphium
Biotechnology GmbH

development + production of biotechnologically
sustainable products for the agricultural sector

Kapfenstein

www.saphium.eu

109

Schau aufs Land

online camping guide to connect campers with
organic farms, wineries and high quality food
manufacturers

Graz

www.schauaufsland.at

110

Schrott24

online portal for collection and energy-efficient
recycling of valuable scrap metal (urban mining)

Graz

www.schrott24.at

111

Schubidu Quartet

multimedia agency with focus on socially relevant
topics and impact-oriented customers

Graz

www.schubiduquartet.com

112

SEEDPAP

handmade, innovative seed paper

Tobelbad

www.seedpap.at

113

Sekem Energy
GmbH

project development of affordable and environmentally friendly energy supply using regional
resources

Hitzendorf

www.sekemenergy.com

114

Sindbad Graz

opportunity provider for school leavers +
innovative apprentice recruiting + platform for
social leadership

Graz

www.sindbad.co.at

115

Skimöbel

design furniture made from refurbished ski
boards + individual ski construction

Graz

www.skimoebel.at

116

smartbricks

intelligent software solution for sustainable +
smart configuration of buildings

Graz

www.smartbricks.at

117

SOLID

pioneering company for development, design
and installation of solar technology

Graz

www.solid.at

118

sonected

online-based tool for optimized organization,
administration and communication of non profit
organisations and companies

Graz

www.sonected.at

119

Stadthandwerker

installation + craft + service company with CO2neutral solutions and approaches

Graz

www.stadthandwerker.at

120

StadtLABOR

innovation lab for sustainable and livable cities
and communities

Graz

www.stadtlaborgraz.at

121

Steirer Shrimps

pioneering company for regional and antibioticfree shrimp breeding

Leoben

www.steirershrimps.at

122

Steirerkaffee

regionally produced coffee substitute made from Feldkirchen
lupines

www.steirerkaffee.at

123

Stenum GmbH

pioneering company for the analysis of environmentally relevant resource efficiency in
companies and municipalities

Graz

www.stenum.com

124

Stoffgeschichten

trade in organically produced + manufactured
clothing and decorative fabrics

Graz

www.stoff-geschichten.at

125

Stoffwechsel

trade in clothing from environmentally friendly
raw material production + fair working conditions

Feldbach

www.stoffwechsel.at

126

Strohboid

design and construction of highly innovative
pavilions + festival tents + chalets made of straw,
wood and clay

Fehring

www.strohboid.com

127

TreeMates.net

online solution for donation-based tree planting
via e-commerce

Graz

www.TreeMates.net
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Name

Company profile

Place

www

128

Tres Hombres

fairly produced rum and chocolate from the
world's only commercially active sailing ship

Stainz bei
Straden

www.treshombres.at

129

unfairpackt

package-free supermarket

Voitsberg

www.unfairpackt.at

130

unPerfekt

tailor service to people with physical disabilities

St. Radegund

www.unperfekt.at

131

UrbanGold

innovative technologies for the extraction of
valuable and precious metals from electrical and
electronic scrap (urban mining)

Leoben

www.urbangold.at

132

Velofood

fully sustainable + fair food delivery service

Graz

www.velofood.at

133

Verpackungs
zentrum Graz (VPZ)

pioneering company for the development and
sale of biogenic food and transport packaging

Graz

www.vpz.at

134

viridum

innovative, holistic and creative facade greening
systems

Leoben

www.viridum.at

135

vision müllfrei

workshops and consultancy service for zero
waste transition

GratweinStraßengel

www.visionmuellfrei.at

136

Vom Land

support app for farmers to offer their products
directly to consumers

Vasoldsberg

www.vomland.eu

137

WAIBROsports

innovative belt solution to enable blind and
visually impaired athletes to use sports tracks
independently

Graz

www.waibrosports.com

138

weltweitwandern

pioneering travel agency to make your holidays
in harmony with nature and the local
population

Graz

www.weltweitwandern.at

139

Woodheroes

production of innovative and high quality toys
from renewable raw materials

Graz

www.woodheroes.at

140

youbee

sustainable and chemical-free beekeeping
system to minimize the hazardous influence of
varroa mites

Kalsdorf bei
Graz

www.youbee.at

141

Zerum

lifestyle fashion label that produces exclusively
under fair and sustainable conditions

Graz

www.zerum.at

142

Zotter Schokoladen
Manufaktur

bean-to-bar chocolate manufacturer, 100%
organic + fair, EMAS certified, transparency and
traceability in the supply chain

Bergl

www.zotter.at

143

ZweckZwei

online platform for high-grade waste material;
upcycling of rescued residues to creative small
series products

Fladnitz im
Raabtal

www.zweckzwei.at
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Social Business
in Styrian gastronomy
Fortunately, Styria has already a large number of socially responsible companies in the gastronomy sector. At this point we present companies that fully
meet all social business criteria and are therefore pioneers in sustainable Styrian food and tourism culture.

Name

Company profile

Place

www

1

Alpengasthof
Koralpenblick

hotel & restaurant with 100% organic food
from its own organic farm

Trahütten

www.koralpenblick.at

2

Bio-Gasthaus
Luderbauer

mountain inn with organic pleasures

SeiersbergPirka

www.luderbauer.at

3

biochi

organic cooking school + organic bistro &
café + organic shop

Schladming

www.biochi.at

4

Bioweingut und
-buschenschank Knaus

only organic certified “Heuriger” in Styria;
pioneering company for organic viticulture

Sulztal a.d.
Weinstraße

www.biowein-knaus.at

5

Café Centraal

environmentally responsible café with a
strong focus on climate protection

Graz

www.centraal.at

6

Das Anna-Café

organic and zero waste and coffeehouse

Graz

www.annacafe.eu

7

Das Liebig

catering business for climate-friendly and
home-made products

Graz

www.dasliebig.at

8

Die Tortenkomponisten

organic confectionery + coffee roastery +
food trade

Söding

www.dietortenkomponisten.at

9

Frischehof

organic restaurant + café + shop

Leibnitz

www.frischehof.at

10

Ginko Greenhouse

vegan / vegetarian restaurant with
organic, regional and seasonal products

Graz

www.restaurant-ginko.a

11

Herr Karl

shabby chic café/ bar with vegetarian
lunch and snacks

Graz

www.herrkarl-graz.at

12

Kürbis & Kuchen

catering for meals made from fresh,
regional and organic ingredients

Graz

www.kuerbisundkuchen.at

13

Mangolds

pioneering certified organic veggie restaurant with shop for natural cosmetics and
organic delicacies

Graz

www.mangolds.com

14

miria catering

catering service with regional ingredients,
low CO2 emissions and no packaging

Graz

www.miria.at

15

Parks Bio Fairtrade
Coffee Shop

fully sustainable and inclusive café and
restaurant

Graz

www.parks-graz.at
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COMPANY PORTRAIT – MIGRABILIS

... growing without roots
The mental challenges that arise in connection with fleeing are diverse and individual. Leaving home, arriving in a new society, experiencing discrimination and information deficit,
limited self-efficacy, personal development processes and much more. The experience of
refugees in Austria is shaped by factors that potentially threaten self-esteem and psychological well-being.
We see mental strength as a core element in successful life and integration stories. What
is needed from our point of view? ENCOURAGEMENT & REFLECTION. For this purpose, we
at Migrabilis have developed a MENTAL HEALTH TRAINING specially tailored to the target
group. With our workshops and peer-support groups on topics such as self-esteem, identity,
mindfulness and dealing with challenges, we pursue the following goals:

• pay attention to specific mental challenges
• transfer basic psychological knowledge
• provide space for reflection on experiences and social processes
• give tips and techniques at the mental health training
• work on developing a self-worth mindset
• create a community that can mutually strengthen one another
With what we offer, we want to enable DEVELOPMENT INDEPENDENT OF ROOTS and see
MIGRABILIS FLOWERING. Even if we only founded our company in July 2020, we have been
living with the idea of MIGRABILIS for many years. This allows us to see how our friends
Hamid and Ali develop. We can see them developing. These are the greatest successes for us.
Entrepreneurial milestones
First order for a workshop: November 2020
Start of the MIGRABILIS online group: February 2021
Start of social crowdfunding via respekt.net:
March 2021 – www.respekt.net/migrabilis

•
•
•

www.migrabilis.at
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Categories of
Social Business
Social enterprises are active in different areas depending on the type of their product or service.
In order to create an overview of the various addressed categories, we have identified eight different areas and assigned the 143 companies to
them. For example, the “Resource Conservation
and Circular Economy” category includes all those
companies that have an entrepreneurial focus on
refurbishment, recycling and upcycling.

generally low number of companies that address
social challenges in these sectors. From an optimistic point of view, this may be justified with
a strongly developed public welfare system, and
viewed pessimistically with the low uptake of social innovation in the state-dominated areas.
Clear focus is set on the sectors “Resource Conservation and Circular Economy” and “Tech for
Good”, which means an increasingly strong resource awareness of Styrians as well as the fact
that social entrepreneurs prefer technological
approaches to achieve their sustainable goals.
With the good coverage of the areas like “Agriculture and Food Production” and “Fair Trade and
Economy” (meaning global fair and sustainable
value creation standards), there is also a high
level of awareness of ecologically and socially
sustainable requirements in consumer goods
production.

On a general view there is a fairly balanced picture with regard to the classification according to
categories, only the area “upbringing and education” is strongly underrepresented with 1.40% or
two companies. This might be explained by the
fact that the education sector in Austria is heavily
regulated by the state and young entrepreneurs
have difficulty overcoming the entry barriers in
educational institutions. The areas of “Society
and Living together” and “Health and Care” also
remain below a 10% threshold, which means a
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Year of foundation
Although social business in itself is not a modern phenomenon, the concept
in Styria has had an enormous increase in popularity among new founders,
especially over the past decade. While there were only individual companies
before the turn of the millennium, there has been a clear increase in business creation since the 2000s. From 2001 to 2010 the average number of
new socially-oriented companies was barely noticeable with an average of
2 start-ups per year; in the following decade it has increased to 11.4 new
companies annually.
Only in the past five years, the number of social enterprises has doubled, and
with 20 identified start-ups in the crisis year 2020, the trend towards social
entrepreneurship is rolling further. In total, that still sounds modest. Here
it is important to point out that social entrepreneurs, with their new and
courageous approaches, take the role of pioneers and border crossers and if
their business models are successfully proven, often act as trendsetters for
the economy as a whole.
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COMPANY PROFILE – STEIRERKAFFEE

From the Grazer field to your mug
My name is Johann Krois, in December 2018 we brought our product STEIRERKAFFEE to market, a coffee substitute made from the sweet lupine that is grown on my farm and processed
in my own roastery. Our goal was to find a domestic alternative to coffee beans. The initial
challenge was to crop the sweet lupine, being a marginal crop in Styrian agriculture, and finding a suitable roasting method in order to come very close to the taste of real coffee beans.
STEIRERKAFFEE is a gluten-, caffeine- and acid-free coffee. The lupine is also a valuable crop
for soil and crop rotation in our location in the Graz water conservation area. Due to our
regionality, processing and marketing on our own farm, a large part of the added value is
retained locally and thus contributes to securing income. The price for the consumer is
designed in such a way that it is possible for everyone to afford this regional alternative.
For me as a rural entrepreneur, this calculation results in the benefit of being able to address a wide customer segment and not just relying on special groups who want to afford
a regional form of “luxury”.
Sales and distribution take place mainly through the STEIRERKAFFEE homepage as well
as through our membership in the gourmet region Graz. In addition, we also sell via the
farmer‘s corners in warehouses, farmer‘s shops and various regional trade partners, who
place particular value on quality and regionality. The partner companies are mainly located
in the Graz area, south and south-east Styria, but also in the city of Salzburg and the federal
states of Vienna, Carinthia and Upper Austria.
We are pleased to have an extensive media interest in our product and have already
received several awards for it. In the nationwide competition “Alpenfüchse” organized by
the specialist magazine “TopAgrar”, we were awarded 2nd place, we received the “Styrian
Genuss-Salon” award and were nominated for the “Vifzack” of the Styrian Chamber of
Agriculture.

www.steirerkaffee.at
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Social Business
in the Styrian subregions
Social innovation is often seen as an urban phenomenon, and this assumption is actually on a secure
footing in international comparison. The increased
population density in urban areas comes with a
greater degree of social challenges. At the same
time, cities are also creating extensive infrastructure and educational offers to meet these challenges. So supply and demand meet.

period 2018 to 2020 a noteworthy growth of
3.69% in social enterprises in the central Styrian
area (excluding Graz) can be observed. The East
Upper Styria region with its university locations
in Leoben and Kapfenberg has ideal conditions
for high-tech social business development and
can therefore boast a growing number of companies. While the West Upper Styria region continues to be clearly underrepresented, a few new
social enterprises were created in the Liezen region. The data of the regions of South Styria and
South West Styria remain constant at a low level,
whereas East Styria experienced a percentage
decline due to the growth in the number of social
enterprises in the other regions.

Although Styria is no exception, around 56.65%
of the companies registered are based in the
provincial capital of Graz, the proportion in the
non-urban area has increased visibly compared
to the data collected in 2018. The proximity to
the city of Graz has still significant effect, in the

2018

2020
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Radius of
entrepreneurial activity
Austria defines itself to be an export nation, and
the federal state of Styria does not make an exception. In the last two decades the region has
developed a strong growth in international business activity. It is particularly pleasing to see that
the social business sector is also following this development as the socially oriented business models are used in numerous national and foreign
applications.

number of 41.59% of the companies were active
internationally, two years later this number has
increased to 43.37%.
The analysis of the operation at national level also
shows an increase from 39.82% to 42.68%, which
may result from the increased awareness of digi
tal sales channels as a motor for transregional
business activity. Only 13.94% of the companies
operate exclusively within Styria.

At first glance, social business is often mistakenly viewed as an approach to tackle purely local
challenges. Contrary to this assumption, Styrian
social entrepreneurs act with strong commitment
outside their region. While in 2018 an impressive

Subsequently, it can be stated that Styrian social
enterprises are at the level of the general Styrian
export share and thus contribute to positive social
development beyond its borders.

2020
2018
13.94 %
Styria

18.58 %

Austria

43.37 %

41.59 %

Austria + international
39.82 %

42.68 %
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Is social business
women’s business?
The mainly high tech-oriented world of the so-called startups is currently dominated by male founders and managing directors across Austria. It
looks much better here when analysing the Styrian social business sector.
Among the socially innovative companies the rate of all-female founding
teams is 30.07%, while the share of all-male is constantly around 50% the
number of mixed founding teams fell from 23.01% to 19.58%. The increase
of 4.41% for female-only founders since 2018 can be viewed as positive
social development.

19.58 %

23.01 %
51.33 %

50.35 %

only male

25.66 %

Founding team
2018

Founding team
2020

30.07 %

male and
female
only female

If we take a look at the management of the analysed companies, it shows a
similar trend. Due to the growing number of female-only management positions, the mixed and male-only figures also recorded a decline. The number
of female managers has increased from 22.12% to 27.27%.
The male dominance in the social business sector is still evident with 50.35%
of the founders as well as of the managing directors, but compared to the
classic startup sector it is a very progressive development.

25.66 %

22.38 %

52.22 %

Managing directors
2018

50.35 %
22.12 %

Managing directors
2020
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only male
27.27 %

male and
female
only female
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COMPANY PROFILE – YOUBEE

A world without bees
is a world without people.
We develop products for the protection and wellbeing of bees.
The main cause of bee deaths is bee infestation by the varroa-mite disease. The mite nests
in the beehives. Without treatment, the infected bee colony will die after a maximum of
two years. At present, the treatment is mainly carried out with chemicals (formic and oxalic
acid, thymol, etc.), which can only be carried out in protective clothing and which leads to
brood and bee damage. Residues in the bee products can also occur.
youbee uses the principle of thermal treatment (hyperthermia) as a solution. The bee brood
is heated to 41 °C for a certain period of time. As a result, the mite dies, the treatment is
completely harmless for the brood and the bees, it even strengthens the bee colony.
youbee‘s solution has been developed for three years. The core element is a PTC heating
film that automatically adjusts to 41 °C when a 12 voltage is applied. The film is coated with
beeswax on both sides and thus has the honeycomb pattern of a conventional wax center
wall. This offers an ecological, simple and inexpensive treatment alternative for hobby and
professional beekeepers to protect the bee and the environment.
To date, youbee has registered two patents and one utility model to gain intellectual property protection. Third place in the technology category at the Austria-wide i2b business
plan competition 2020 can be considered as a particular success.

www.youbee.at
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How social businesses
generate social impact
People who start or run a social enterprise pursue a mission. Their main
goal is to achieve a positive social or environmental impact. They work on
new approaches to solving social challenges, develop social innovations
and market them as products or services. Whether a problem is being recognized as such by society and considered to be important determines
how the impact of solving the problem is perceived. The United Nations
Sustainable Development Goals highlight critical challenges of our world.
Mission and activities of the social enterprises presented in this report can
be assigned to these goals.
A social business is a hybrid organization that pursues its mission of establishing a social or environmental goal and at the same time generates profits. It has to operate in a profitable way to be financially sustainable in the
long run. Matching these goals is an extremely demanding task. In general,
generating social value requires additional efforts on top of running an economically sustainable business. Both dimensions are important: non-profitable tasks, or keeping the focus on specific target groups that cannot be integrated into a business model as well as commercial activities that secure
a living. Social entrepreneurs are therefore often confronted with complex
management tasks, organizational forms and hybrid financing structures.
There are different ways in which a social business can combine impact
with an economic business model (see Vandor et al, 20151). In an integrated
approach impact is directly generated through commercial activities. Target groups are part of the model either as employees of the company, as
users of services or as customers. When customers and beneficiaries differ
the situation is more complex and a differentiated impact business model
applies. “Sustainable” businesses generate impact by using environmentally sustainable processes, products or services. In many cases, operation of
a social enterprise does not only involve one type of business model. Mixed
forms are implemented either by way of entering new markets or reaching
new target groups.

1) Vandor, P., Millner, R., Moder, C., Schneider, H., Meyer, M. (2015): Das Potential von Social
Business in Österreich. Wien: Wirtschaftsuniversität Wien, NPO & SE Kompetenzzentrum.
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1

Integrated Social Business –
company employees as target group

The company has a certain vulnerable segment
of the population as its target group and wants
to (re)integrate this group into social life through
employment and thus improve their living conditions (cf. Vandor et al. 20151). In contrast to nonprofit organizations and socio-economic companies, which provide jobs for people furthest from
the labor market and long-term unemployed, social enterprises also strive for market income or
the generation of profits (which are reinvested in
the spirit of the mission).

•

Figure 3: Integrated Social Business with employees as target
group (adapted from Vandor et al., 2015)

Atempo employs people with learning difficulties who assess how well digital products and
services are designed for people with disabilities and if they meet their needs.

• Heidenspass runs an upcycling design workshop • Klarwasser OG offers a digital operating system
as a social work project for young people who
are not integrated into the labor market. At the
same time, Heidenspass creates awareness
of (re) use of resources through workshops in
schools and companies.

2

which supports the members of water cooperatives.

Integrated Social Business –
customers as target group

In this impact model, the beneficiaries or customers are part of the commercial model and are
directly integrated into the business model. The
products directly benefit customers, this might
be a (disadvantaged) population group or the
population in a low-income country.

• The property management and consulting com-

pany dahir combines property management
with active, personal relationship management.
The socio-economic real estate management
pursues the goal of reconciling the needs of tenants, owners and stakeholders, thus creating
an advantage for all involved parties.

Figure 4: Integrated Social Business with customers as target
group (adapted from Vandor et al., 2015)
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• Instahelp offers individual and flexible psycho- • In the tailoring shop Unperfekt fashion is tailological online-consulting services which are
available on short notice and are provided by
experienced psychologists via the “digital platform for mental health”.

red for people with physical disabilities.

• Schau aufs Land inspires travelers with a digital

camping guide to discover new places in Austria and get to know sustainable farms, wineries
and manufacturers.

• DigniSens provides innovative care solutions to

support aging with dignity. An innovative technological solution detects incontinence episodes and offers motion monitoring of people in
need of care. This supports caregivers to better
meet the needs of persons in their care.

• Vom Land provides farmers with an app to market their regional products online.

• Factinsect

uses an automated “fact checker”
system to check Internet sources and supports
users in assessing how trustworthy information on the Internet is.

• Stadtlabor is an innovation lab for livable and

sustainable cities and communities. Urban
transformation processes are initiated with
partnerships between urban actors and cocreation of spaces fostering creativity, inspiration and joint learning. Thus, districts, quarters
and locations are further developed.

3

Differentiated
Social Business

If customers and the target group differ, as the
target group might have limited income to pay for
the service, a social enterprise can still address
the target group by developing cross-financing
models. The success of the commercial activity is
crucial for sustainable impact, so that resources
can be transferred from the commercial to the
social activity. A particular challenge of this model is to keep the balance between economic and
social activities. Regular contact with beneficiaries and a good understanding of their needs is
required as these might change over time.

Figure 5: Differentiated Social Business (vgl. Vandor et al. 2015)

• The platform Sindbad connects companies with • Migrabilis supports people with refugee or miyoung people with disadvantages in education.
The objective is to develop new perspectives
for young people leaving school. They are offered mentoring programs and personal development courses and match-making between companies and apprentices is supported.

grant backgrounds and offers self-competence and mental health training to support them
in developing their potential.
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4

Sustainable Business
with ecological impact

Many social enterprises do not address a specific
target group, but rather pursue ecological sustainability goals. Around three quarters of the
Styrian social enterprises fall into this category.
A positive impact on the environment is achieved
with sustainable, resource-effective production,
the use of ecological, biological and environmentally friendly materials and with sustainable
energy generation and mobility concepts. The
social goal is to raise awareness of consumers
and to change their behavior.

• As a professional IT refurbisher Compuritas

Figure 6 .: Sustainable Business (adapted from Vandor et al., 2015)

creates ecological and social added value
especially for the educational sector by providing inexpensive access to high quality IT infrastructure.

• Tres

Hombres transports fair trade products
from the Caribbean to Europe by sailing ship,
the transported goods are then processed into
rum and chocolate.

• As an organic wholesaler das Gramm and das
Dekagramm offer packaging-free, sustainably
produced regional food as well as hygiene and
household items. The social goal is to make
customers aware how important it is to avoid
packaging waste.
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COMPANY PROFILE – BLUE POWER

100% renewable energy
BLUE POWER stands for high-quality small wind energy turbines for target groups
of business and private consumers.
The company BLUE POWER was founded in 2016, the entry to the market took place one
year later. After intensive in-house research over the past ten years, they have developed a high-quality, powerful and low maintenance small wind turbine that is accessible to
everyone. Thanks to its aerodynamic cover, “Blue One” is not only 30% more effective than
conventional systems in this performance class, but it is also quiet and animal-friendly.
Depending on the wind location, an annual output of up to 3,500 kWh is possible; due to
the seasonal energy supply, the small wind turbine is a perfect addition to the photovoltaic
system.
An installation in Austria is in most cases only due for notification, and as a special feature compared to conventional small wind turbines, “Blue One” can be installed almost
anywhere! Whether on your own house roof, an alpine hut, residential or commercial
buildings or free-standing way on a pole. With Blue One, users become pioneers in modern power generation and make a valuable contribution to climate and environmental
protection. By using robust and durable materials the systems can achieve a service life of
well over 20 years. The components are individually manufactured by partner companies,
mainly in Austria. In order to guarantee the highest quality, the individual components are
put together by the experienced BLUE-POWER team in Liezen to form the overall system.

• Successful cooperation at FH Technikum Wien
• 2019 test of the combined Blue S turbine (with flexible PV panels)
• Greentech Cluster member
• FFG Innovation Check Award – successful implementation in 2020

www.bluepower.at
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Degree of
digitalization
Many experts regard digitalization as a new indus
trial revolution. In the past few years there has
been a rapid development of digital or digitally
supported business models, which also allow numerous innovations in the social business sector.
In times of home offices and closed business premises, entrepreneurs are required more than ever
to research digital sales channels for their products
and services. Not only as a result of the COVID-19
pandemic, a strong increase in digital or digitally
supported business models can be observed.

The study of the Styrian social business sector on
the degree of its digitalization shows that around
48% of all businesses have their own or external
web shops and thus offer their products and services online. While in 2018 a surprisingly large
proportion of 46% of the companies identified
did not use a digital sales channel at all, today it
is just below 38%. Due to a large number of new,
purely digital concepts (e.g. smartphone applications), 14.48% of the products and services are only
available online (as of 2018: 12.39%).

2020
2018
14.48 %
12.39 %

digital product/service
37.93 %

product/service available
via onine shop

46.02 %
41.59 %
47.59 %
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Impact areas of
social businesses
Sustainably designed services

A significant feature of socially effective companies is a business model with a planned positive
effect on the environment and/or society. This is
generated on the basis of entrepreneurial activity, for example through the sustainably designed
production of consumer goods. Similar to the
number of challenges addressed there is a vast
number of solution approaches.

Services offered are demonstrably ecologically
and socially sustainable throughout their process
chain and are based on high standards for quality,
communication and transparency.

Solutions for an environment worth living in

Innovative product and consulting offers focus on
the switch to ecologically and socially sustainable
operating structures and behavior. Companies
are thought leaders and initiators for sustainable
change.

In order to get a better understanding of the different areas of activity, we created the following
classification and then assigned the 143 companies identified to them:

Sustainably produced fashion /
design products

Solutions for a livable society

Companies address societal challenges (migration, education, inclusion, etc.) in an innovative way
and implement solutions for a peaceful and respectful coexistence of all participants in society.

Products are made exclusively from organic, fair
trade or recycled materials. The production comes whether from in-house production, European companies or certified companies from
third countries.

Alternative energy

Companies are designers, initiators and multipliers for a credible energy transition. The focus
is on the planning, implementation and operation
of sustainable energy generation.

Sustainably produced food / beverages

Products and ingredients come exclusively from
organic farming and/or animal husbandry or are
certified fair trade.

Conservation of resources

Sustainably produced articles of daily use

Complete or partial re-use of disposed consumer
products as a business model (refurbishment, upcycling). Extraction of raw materials from contaminated resources and problematic waste.

Products and materials come exclusively from renewable raw materials or recycling stocks. Focus
on high quality and durable design.

Sustainable mobility concepts

Conception and implementation of sustainable
mobility opportunities to include marginalized
groups and/or switch to environmentally friendly
vehicles and/or mobility options.

35

REPORT
STYRIAN SOCIAL BUSINESS SECTOR

The impact areas of the Styrian social business
sector are closely connected with sustainably produced or traded consumer products, around half
of all companies are active in this segment. While
the proportions of addressed impact areas such
as “conservation of resources” and “solutions for
a livable society” remained relatively stable in the
period from 2018 to 2020, more significant changes can be seen in other parts. The “solutions for
an environment worth living in” show an increase
of 4.96%, “sustainably designed service offers” increase by 2.38%. On the other hand, there was a
strong decline of 7.25% for “sustainably produced
food / beverages”.

2018

In general, the group of sustainable products and
services shows a slight decrease from around 2%
to 58.04%, while the group of environmentallyoriented business models increases by around
2% to a total of 31.47%.

2020
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Social Business and
the global Sustainable
Development Goals
On September 25th of 2015 the United Nations adopted the “2030 Agenda for Sustainable Development” at a high-level summit. The agenda includes
17 Sustainable Development Goals (SDGs) and 169
specific subcategories, which are dedicated to at
least one of the five P‘s: People, Planet, Prosperity,
Peace, and Partnership. All 193 member states of
the United Nations have committed to working towards the implementation of the 2030 Agenda at
national, regional and international level by 2030.

The aim of a social entrepreneur is to solve societal challenges and to show how entrepreneurial,
sustainable activities can contribute to achieving
the SDGs. Each of the 143 Styrian social enterprises makes an active contribution to the development goals and addresses at least one of the SDGs
with its operational activity, on average even to
two goals. Compared to 2018, companies that deal
with Goals 2 (zero hunger), 14 (life below water)
and 16 (peace, justice and strong institutions) have
now also been identified for the first time. A particularly large number of companies address goal 12
(sustainable consumption and production).

2.01 % (-0.58)

2.68 % (+2.68)

8.72 % (+7.00)

10.74 % (+9.02)

1.34 % (-0.38)

2.01 % (+0.29)

8.05 % (+0.29)

28.19 % (+3.19)

14.09 % (+7.19)

6.71 % (-3.63)

30.87 % (-0.16)

70.47 % (-0.22)

18.10 % (+2.71)

2.01 % (+2.01)

17.45 % (+6.24)

1.34 % (+1.34)

0.00 % (+0.00)

Figure 7: Contribution of the Styrian social businesses to the Sustainable Development Goals (data in brackets shows changes since 2018)
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COMPANY PROFILE – DOGDAYS OF SUMMER

My brand is second hand
“We want to inspire people to act and live in a resource-saving and environmentally conscious way. We believe that each and every one of us can contribute to a better future. We are taking the first step with sustainable clothing by giving existing
items a new life.”
The greatest challenge is to bring customers closer to the value of clothing in general and
second hand clothing in particular. As a result of large fast fashion chains, clothes have lost
value in the minds of many people. A T-shirt is bought cheaply and then ignored and sorted
out after three days.
We, at dogdays of summer, see it as our task to make people aware of this value again: to
learn to appreciate existing clothes again and to develop an awareness of overconsumption.
Used clothes are not poor quality; they are often produced with higher quality and are largely
non-toxic due to frequent washing. They are not only better for the environment, but also
healthier for those who wear it.
By putting second hand clothing in the “familiar” framework for consumers and by additionally improving the clothes through pre-sorting, processing and showcasing, more and
more people are developing this awareness.
Today dogdays of summer is one of the largest vintage and lifestyle labels in Austria. In
2020, the founders were awarded “Styrians of the Year‘‘ in the category of “Sustainability”.

www.dogdaysofsummer.at
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Preferred
customer groups
Like any other company a social enterprise needs,
in addition to attractive product and service offers, a market that is receptive to these products.
In comparison to voluntary or socio-economic
initiatives, it is important to cover the company
expenses spent on raw materials, personnel and
necessary infrastructure as completely as possible with your own market income. The customer
groups, on which the respective company focuses, depend on the product range, but also on the
goals set for achieving a positive impact (see also
the chapter “The way social business achieves social impact”).

and services for private consumers, which corresponds to an increase of 6.37% since the last survey period. With a share from 50% to 59.44%, the
share of business customers has risen even more,
and the public procurement is also increasingly
realized via the social business sector.
In addition to consumers, other companies and
public administration, some of the social enterprises analysed also identify non-profit organizations as a preferred customer group. Their offer
for services are primarily the professionalization
of associations and non-profit organizations and
thus the strengthening of the non-profit sector
as a whole. Fortunately, this customer group has
also increased by 6.40% since the last research.

The current research results show that around
70% of social enterprises provide their products

2020

2018

69.93 %

Consumers

63.56 %
59.44 %

Companies

50.00 %
41.26 %

Public
administration

37.29 %
9.79 %

Nonprofit
organisations

3.39 %

0
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Who benefits from
social business?
In comparison to the predominantly profit-oriented economy the group of beneficiaries plays a
key role for a social business. The company‘s goal
is usually affecting the environment and/or society in a positive way, thus already naming the “profiteers”. Both areas can be divided into numerous
sub-aspects with even more numerous impact
goals. On the basis of the available research data,
we have identified five major impact categories,
with many companies corresponding to more
than one category.

del to preserve our environment or to prevent it
from deteriorating. With an increase of 11.50% to
a total of 45.45%, 65 of 143 social enterprises are
currently dedicated to reducing environmental
damage in the form of cutting waste or pollution.
38.46% of the companies achieve a direct or indirect boost of equal opportunities through their
core business, here the value has decreased by
6.46% since 2018. In the area of human well-being
and better living together, 20.28% of companies
create a positive impact. Due to the high proportion of proven vegan or animal-friendly product
lines, the animal welfare segment also receives a
stable high value of 38.46%.

With a significant increase of 7.81% since the last
survey, 67.13% of the companies now achieve a
direct or indirect impact with their business mo-

80

2020
70

60

2018

67.13 %
59.32 %

50
45.45 %

44.92 %

40

39.83 % 38.46 %

38.46 %
33.90 %

30

20.28 %

20
16.10 %
10

0
Environment
(conservation and
prevention)

Environment
(reduction of waste
and pollution)

Equal opportunity
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COMPANY PROFILE – SCHAU AUFS LAND

Value added camping at the farm
The grocery shelves in the supermarket are always full. But do we even know how
our food is actually made? Who are the people that produce our food? And above
all, how does it all actually affect our environment?
We are convinced that regionality and sustainable agriculture with fair food prices is what
we will need in the future. This is exactly why Schau aufs Land wants to create more
awareness by bringing more people back into contact with sustainable agriculture and
thus promoting exchange.
Camping tourism is booming. Never before have so many camping travelers been on the
road in Austria. Spending the night as close to nature as possible has become a big trend
again. However, the supply is far from sufficient here. So why not just bring camping
travelers and sustainable farmers together and thus create added value for everyone?
That is exactly what Schau aufs Land does. With our digital camping guide all camping
enthusiasts can find idyllic spots in the country and get to know the people who produce
our food sustainably.
Our greatest success lies in the fact that this concept works and is used with pleasure by
farmers and travelers alike. Schau aufs Land has already built up a network of over 220
organic farms and other sustainable businesses, and the number is growing every day.
This is how we achieve our goal of bringing more people together with sustainable agriculture. We are particularly pleased about this and hope to make a feasible contribution
to increase awareness on the value and importance of organic farming.

www.schauaufsland.at
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SENA –
Social Entrepreneurship
Network Austria
Voice and home
for Austrian social entrepreneurs
The Social Entrepreneurship Network Austria is the national organisation
and networking platform for Austrian social entrepreneurs. Founded in 2018
as a non-profit association, our central mission is to support social entrepreneurs in Austria at all levels and to improve the incorporation of this valuable
form of sustainable business in the public awareness. Unfortunately, in our
country social entrepreneurship still does not have the necessary recognition and visibility yet. After all, every fourth newly founded startup is already
a social business.

Board

Walburga Fröhlich

The SENA Board consists of seven committed
people and experienced successful social entrepreneurs.

Chairwoman and managing director
of atempo Betriebsgesellschaft mbH

Martin Wesian

Goran Maric

Deputy chair and founder &

Founder & CEO of Three Coins

managing director of HELIOZ GmbH

Gernot Jochum-Müller

Wolfgang Kowatsch

Founder of Zeitpolster –

Managing Partner at

Association for Time Provisioning

myAbility Social Enterprise GmbH

Petra Ott

Rüdiger Wetzl-Piewald

Founder & Managing Director of

Managing Director of the

Die Schlaue Box

Social Business Club Styria
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Our goals

Claims

• Contact point and a home for social
entrepreneurs
• Make social entrepreneurs visible
• Facilitate foundations, break down barriers
• Improve financing opportunities
• Get people inspired by social entrepreneurship

SENA is currently lobbying for the following important issues, among others:
1.

Introduction of a separate legal status for
social business;
2. Broadened concept of innovation, which also
includes non-technological innovation;
3. Clear political responsibilities for social
entrepreneurship under the leadership of
the Federal Ministry for Digital and Economic
Affairs;
4. Introduction of specific public funding programs for social entrepreneurs;
5. Opening up existing public economic and
innovation promotion programs for social
entrepreneurship and social innovation;
6. Promotion of social enterprises in rural
areas;
7. Incubation and acceleration programs for
social entrepreneurs;
8. Matching-fund for social impact investing, in
which private investments are complemented by public co-investments;
9. Tax incentives for social impact investments;
10. Extension of tax privileges for charitable activities by foundations in order to encourage
high-risk early-stage social innovations;
11. Public procurement for targeted support of
social enterprises.

Services offered
In addition to extensive lobbying activities on a
national and international level, SENA‘s services
include targeted support for social entrepreneurs

• advice on all aspects of social entrepreneur•
•
•

ship, particularly with a view to corporate
financing
networking with other social entrepreneurs,
intermediaries, supporters, donors, etc.
training and workshops
free job portal and co-founder exchange

First successes
At political level, we have already seen initial successes with our lobbying efforts. For the first time,
social entrepreneurship is prominently represented in an Austrian government program and the
need for targeted support has also been recognized by politicians.
In 2020, the first Austria-wide survey of the social entrepreneurship sector, the Social Entrepreneurship Monitor 2020, was carried out on behalf
of the Federal Ministry for Digital and Economic
Affairs. This presents the exciting characteristics
and needs of Austrian social entrepreneurs and
was published in April 2021.

Network Austria

Contact
Constanze Stockhammer
Director
c.stockhammer@sena.or.at
+43 664 1641288
https://sena.or.at
Become a member:
https://sena.or.at/mitgliedwerden
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COMPANY PROFILE – URBANGOLD

Recycling for a green future or about the fact
that the gold is on the street!
UrbanGold‘s vision is to combine the circular economy with the well-developed
recycling technology for raw material recovery in Austria in order to unearth
treasures like these.
There is a lot of gold and other valuable metals in old cell phones. 59 smartphones contain
one gram of gold. The gold of 200 million old cell phones would be worth 162 million euro!
But it‘s not just about gold. UrbanGold offers concept, market and feasibility studies in the
field of metallurgical recycling and has established itself as a service provider for process
development and process modeling.
UrbanGold develops and builds economically viable recycling technologies for electronic
scrap and old electronic items, but also deals with related secondary raw materials – from
smartphones to batteries for e-mobility, solar systems and wind turbines. In Austria, not all
of the recyclable materials are recovered from the shredded electronic waste. In addition
to export and incineration in some cases also landfill is common practice.
If we want to have a closed circular economy, we also have to recycle from metallurgical
waste locally. A corresponding recycling system has already been developed and a business
plan is also available. A partner is still missing with whom this project can be implemented.
With its know-how, the company based in Leoben would also like to contribute to a change
in attitude with regard to sustainability and CO2 reduction. “As naturally as we return bottles and thus recycle the glass today, we would naturally have to collect our valuable metals
and put them back into the product cycle respectively. We have the technology for this”, the
managing directors emphasize.

www.urbangold.at
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Social Business Hub Styria –
engine and network
for social business
The Social Business Hub Styria is a social business
incubator and network for people and entrepreneurs who want to address social and environmental challenges such as climate or demographic change, migration issues, education or the
urban-rural gap, in an entrepreneurial way.

By moving into the Center for Innovation and Entrepreneurship of the University of Graz in April
2021, the hub is physically in close contact with
other key players in the Styrian innovation landscape and contributes its expertise in the areas
of sustainable, social, and ecological innovation
as well as impact-oriented business start-ups. The
programs will start in autumn 2021 with an extensive ideas competition and the inclusion of the
first teams of founders. By then, publicly accessible
events such as the Impact Tuesday and the Impact
Lab will already be running on a regular basis.

Business ideas with added value –
we are redefining success
We have set ourselves ambitious goals. This includes raising awareness as well as building and expanding the regional ecosystem for impact-oriented entrepreneurship based on the sustainability
dimensions of economy – ecology – society and
supra-regional and international networking. With
the social business start-up program for founders
and the social business growth program for existing social enterprises, we want to establish an
end-to-end support program for the social entrepreneurship community. We inspire and motivate
people to develop impact-oriented business models from sustainable ideas, to implement them
as social entrepreneurs in market-oriented companies and to use qualified scaling processes to
turn a solution for a few into a standard solution
for many. We build lively networks with our partners and work together to realize the vision of an
economy for the good of all.

Credit: Lupi Spuma

The support of the departments A12 (Economy
and Tourism) and A14 (Water management, Resources and Sustainability) of the province of
Styria as well as the Economic Department of the
City of Graz enable us to pursue the intended
goals at a larger scale and to make Styria a visible
player of the international social entrepreneurship community.

The Social Business Hub team:
Maria Harsanyi, Rüdiger Wetzl-Piewald,
Kirsten Tangemann
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Final conclusion: A lot is happening –
and there still is more to do!
The results speak for themselves. In anything else
but easy times the number of companies with a
socially oriented core business has increased by
26.5%. A record value that confirms a trend that
has persisted for five years, even in times of crisis.
The female participation in the start-up process is
just as gratifying. 30% of all start-ups in the social business sector are purely female, and around
20% are in mixed male-female teams. In the otherwise very male-dominated startup sector, this
also means a record value.

particularly in the light of the COVID 19 pandemic.
While the economic and sustainability sector has
shown itself to be increasingly innovative over the
years, the local education and social sector is still
somewhat closed to take or accept innovative approaches.
In the regional distribution of social enterprises,
there again is a significant east-west divide compared to the last survey in 2018. While new startups are increasingly moving from the provincial
capital Graz to the surrounding region, the regions
of Liezen, Upper Styria West and Southern Styria
are still areas with untapped potential so far.

With the exception of banks and insurance companies, social enterprises are represented in all
economic sectors, with a majority of 78% in the
trade, industrial arts & crafts, and information &
consulting sectors.

Establishing a social business hub as a competence, start-up, and acceleration center for social
business in Styria can be an important factor in
improving the challenges mentioned. The benefits
of such a facility are described on page 45 of this
report. Accordingly, we are pleased that the politicians of Styria and the City of Graz are very positive about this idea. In the interest of the Styrian
social business sector and its numerous stakeholders, one can only say: May the exercise succeed!

So far so good, the development points in the
right direction. However, there is still a lot to be
done for a future-oriented, attractive position. It
is true that 25% of all start-up ideas for innovative
business models can be clearly classified as social business. However, the number of potential
business ideas never being realized is yet by far
higher, both in social business and in the start-up
scene as a whole.
Another striking feature concerns the composition
of the sector: Just over 10% of the 143 companies
researched devote their core activity entirely to
improving societal challenges, while 58% of the
companies rely on sustainable consumption, and a
further 32% on environmentally friendly concepts.
In terms of the social challenges in Styria a better
balance between these poles would be desirable –
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